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magic of
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Style

F
org et Botox; looking y oung er may be one
hair cut away.

The key: bangs.
Jody Gjerseth, senior stylist at Mari-

anne Str okir k Salons, knows the anti-
aging po wer of bangs firsthand. 

ªIt's an instant face lift,º said Gjerseth,
who witnessed the effects after she donned hea vy
fr ont bangs (think Heidi Klum) about a year a go. ªIt
made me look y ounger . I got carded by bouncers .º

Gjerseth initially chose bangs for a f ashionable
change. ªI'm in the b usiness ,º she said, ªand I
wanted to be on top of the tr ends. I just decided they
wer e fun.º

Fun, youthful and, for the most part, f lattering.
ªBangs look good on a lot of people,º said Am y

Keller Laird, beauty director for Allure ma gazine,
who happens to wear bangs herself. Only those with
very cur ly hair or very round faces should a void the
style , whic h can range from heavy blunt bangs to
wisp y sideswept tr esses, she said. 

ªT hey are one of those transf orma tional things ,º
Lair d said of bangs. ªIt kind of gi ves you an instant
style.º

Not to mention a girlish fr eshness. Laird said
bangs, whic h are associated with c hildr en or sc hool-

girls , not only connote youth but also help mask g ray
hairs along her part line, help hide any f orehead
wrinkles and cr ow's feet, and help cr eate volume , all
of whic h combine to make women look y ounger.

Lair d remembers going out for dinner after she
and her friend both r eceiv ed haircuts with bangs
and being asked if she wanted a Diet Cok e. ªThe wa y
he said it was like we w ere in high school,º she said. 

Bangs garner ed national buzz when Reese W ith-
erspoon, undergoing a di vorce , emerged wearing a
striking y ello w dress and new haircut with bangs to
the Golden Globes last y ear.

ªEvery one took note,º Laird said, adding tha t
Anne Ha thawa y also sported bangs as part of her
stylish mak eover in ªThe Devil Wears Prada.º

Lair d, who said the September issue of Allure will
featur e a story in volving bangs, said the hair tr end
has le gs.

Tha t's good news for local fashion designer Maria
Pinto , who, amid designing outfits for Michelle Oba-
ma and launching her first retail space in A ugust , is
enjo ying her recent f oray into bangs .

ªT he feedback was amazing,º she said, a bout
friends and colleagues who complimented her hair-
cut pr ovided by Charles Lord on Oak Street's J ohn
Vaillancour t Color Salon. And it gets better. ªEv ery-
one says that I look y ounger.º

A simple haircut can take 
a couple of years off your face
By Beth W ilson | SPECIAL TO THE TRIBUNE

Tribune photo by Abel Uribe

Marianne Strokirk s tylis t Violetta Di-
Cristof ano r ock s the b angs look, which
reflects a youthful fr eshnes s often
seen on actr esses Reese Witherspoon
(bottom left) and Anne Hatha way.

Make your politics known
Join the K entuck y Fried Chic ken

campaign to show w her e you f all
politically . The KFC tees gi ve you a
choice to dec lar e your pr eferences:
ªRight Wingº (in red), ªLeft W ingº
(in blue) or ªTastes the Same to
Meº (in w hite).

The T-shir ts cost $15 at Akira,
1837 W. North A ve. All proceeds ar e
dona ted to KFC Colonel's Sc holars,
www.kfcscholars .org, a colle ge
scholarship.

Pucker up, vote
If you'd ra ther

keep your politics on
your lips, c heck out
Stila's R ock the V ote
Red lipstick ($17).
Twenty-fiv e percent
of the first 500 sold
will be donated to
Rock the V ote. Con-
sumers can also get r eady for No v. 4
by clic king on the ªr egister to v oteº
icon at stilacosmetics.com. 

Lululemon opens 5th location
If you lo ve stylish athletic c loth-

ing, jog on o ver to Buc kto wn's ne w
Lululemon Athletica stor e, 1627 N.
Damen A ve. It's Lululemon's fifth
stor e in the Chicago ar ea.

In honor of opening w eekend, the
stor e will host a free y oga class at
10 a.m. Sunday. Afterwar d, stay f or
brunc h, yoga demonstrations and a
br eakdancing perf ormance . 

Grand-opening festivities contin-
ue from 7 to 10 p.m. T hursda y with
liv e music, a ppetiz ers and y oga,
acroba tic and dance demonstra-
tions . Please RSVP to bucktown-
community@lululemon.com

ÐKell y Har amis

kharamis@tribune.com

Whatsurbags conform
to your purchases

Econom y is boomingÐat least
when it comes to r eusable shop-
ping ba gs. 

A lot ha ve sprouted up, but fe w
ar e as char ming as the colorful
stretch-fa bric ones fr om w hat-
surba g, a company started by tw o
girlfriends . The washa ble multi-
pur pose shopping bags are de-
signed to take the shape of the
contents placed inside and str etch
to bounce with you, with the goal
of making your load feel lighter. 

Bon us: They are made in Ne w
Or leans by Hurricane Ka trina
surviv ors and 5 percent of the pr of-
its goes to Hope House, a charity in
New Orleans that feeds, trains and
houses the homeless. 

One bag is $12.99, one pouch is
$11.99, three bags plus one pouc h
ar e $39.99 and four bags are $39.99
at w hatsurbag-usa.com.

Burn calories with flip-flops
They w ere all over the news a

couple of years agoÐthose hid-
eousl y thick f lip-f lop shoes with a
concav e sole. The idea behind the
design is that the instability en-
gages muscles to b ur n extra calo-
ries and tone legs and butt. No w,
the company behind them, MBT ,
has added other shoe styles to its
assor tment. Check them out a t
swissmasaius.com.

Zegna is No. 1 for rich men
A status c heck: Wealth y U.S. men

ra te Er mene gildo Zegna as their
most desira ble men's luxury f ash-
ion brand, o ver Brioni and Ar ma-
ni, according to the 2008 Luxury
Brand Status Index. ªZe gna's
str ong ratings in 2008 demonstra te
tha t you don't ha ve to be the most

expensiv e brand to be the most
relev ant,º said Milton P edraza,
CEO of the Luxury Institute. 

ªT he brand deli vers great luxury
fundamentals that appeal to
wealth y men of all a ges, and has an
emotional connection others lac k.º
Pedraza added that brands lik e
Brioni are considered pr estigious
by older male consumers, but con-
nect less with y oung er buyers.
Meanwhile , designer Tom F ord
manag es to straddle the a ge
groups , Pedraza said.

Deal of the week
Saving you time and gas money ,

the Chicago De par tment of Cultur-
al Af fairs will present its second
ann ual Chicago Sidewalk Sale
fr om 10 a.m. to 3 p.m. Tuesday and
Wednesday at Daley Plaza, bring-
ing to gether Chicago shops and
designers such as Habit boutique ,
1154 LILL Studio handba gs, K.
Ama to jewelry and Lee Allison
ties . A noon fashion show both
days will fea tur e local designers. 

Daley Plaza is at 50 W. W ashing-
ton St.

ÐW endy Donahue

wdonahue@tribune.com

WHO/WHAT/WEAR

A vote for K entuck y Fried Chick en's
political tees c osts $15 at Akir a.

Whatsurb ag shopping b ags str etch and
tak e the shape of the item you plac e
inside.

Product: CTQQQ PubDate: 07-20-2008 Zone: C Edition: SUN Page: AJUMP-4 User: nunger Time: 07-16-2008 16:21 Color: CMYK


